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on use of Chromebooks and language-learning software 
2 Noncredit faculty @ 8 hrs. Each to prepare and deliver 2 
technology training sessions for off-site ESL instr. 

$800.00  800.00 

35 Noncredit faculty @ 4hrs. Each to participate in Core 
Curriculum Implementation In-service 

$7,000.00  7,000.00 

2 Noncredit faculty @ 6hrs. Each to prepare and deliver  
Core Curriculum Implementation In-Service sessions. 

$600.00  600.00 

6 Noncredit faculty @ 10 hrs each for Curriculum 
Committee Work 

$3,000.00 -250.00 2,750.00 

7 Noncredit facuLty @ 10 hrs each for pd Committee $3,500.00 -180.00 3,320.00 

35 Noncredit faculty @ 6 hrs each to participate in PD 
activities 

$10,500.00 -1680.00 8,820.00 

3 Noncredit faculty @ 10 hrs each to participate in pathway 
development 

$1,500.00  1,500.00 

FACULTY PARTICIPATION IN OUTREACH PLANNING AND 
EVENTS  

$5,250.00  5,250.00 

PART-TIME OFFICE SUPPORT STAFF    
1 part-time office support staff worker: 19.5 hrs per week @ 
41 weeks 

$12,588.36  12,588.36 

MAJOR OBJECT 50 - CONSULTANTS (THIS PROJECT WILL BE 
SPLIT WITH CREDIT ESL SO we have reduced it by 50%) 

   

Bilingual consultant to assist in ESL Outreach Task Force 
data collection 

$12,500.00  12,500.00 

MAJOR OBJECT 60 - COMPUTERS/TECHNOLOGY     
TOTAL COST FOR MOBILE TECH CLASSROOM $25,400.00 -9,035.22 16,364.78 

 $85,838.36  $74,018.14 
 

IV. Marketing Efforts. Please list and describe marketing and outreach efforts to advertise your 
program. 

We have identified a marketing consultant and have met with faculty who have provided her input, 
As part of the marketing campaign we have ordered a tablecloth with logo to table at events in our 
community, a banner to place outside of locations in which we offer classes, flyers for our classes, 
starting with the ones that have not made our Fall schedule.  

Using AEBG marketing funds we will also purchase a software to be able to text multiple cell phone 
numbers at once.  

 


